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Are you feeling the itch to refresh your inbound marketing campaigns, but unsure
where to begin? Inbound is all about publishing helpful and interesting content your
audience wants to consume, but with the infinite number of approaches and ever-
increasing creative standards, the possibilities of how your campaigns might take shape
can be overwhelming.

To help get the inspiration flowing, we've collected 32 examples of truly enviable inbound
marketing. Whether you want to rethink your approach to social media, email, or blogging,
we've curated top-notch examples to expand your thinking. Or, perhaps you are ready to
experiment with a new medium for your content. Explore the video and microsite chapters
to discover what the leaders in multimedia marketing are creating to share their story.

While we've included the industry each enviable brand is operating in, don't stay confined
within your vertical. This guide is all about taking a step outside of your niche to expand
how you think about inbound marketing.

But before we dive in, a warning. While some may say that copying is the highest form of
flattery, see these examples as a means to your content genius, not the exact playbook.
Keep your own persona and product in mind, and let the overarching strategy behind
each example prompt your brainstorming. You might be surprised how an international
supermarket could inspire your insurance firm's marketing, or how a backpack retailer
could make you rethink content for your Saa$S startup.
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ARBUCKS

Starbucks was an early adopter of social media, and today continues to use beautiful visuals to give customers
the longing for a warm cup of coffee. But aside from their photography, Starbucks' Facebook page includes a
myriad of extra features including job postings, contests, and even an international app. Can't get that latte out
of your head? Next time you're on the go, test out the store locator embedded right in their Facebook page.
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to help them live.

. JUDE

St. Jude Children's Research Hospital
understands the power of social media to raise
awareness for a charitable cause. St. Jude's
Facebook page features a “Donate” button
directly on their cover photo to make the process
as easy as possible. To encourage donating, St.
Jude uses touching stories and photos of the
children they support to connect givers with the
heart of the organization.
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1.212 likes

chobanl Saying - to Thursday with a
spinach + mango + chia + Chobani
smoothie. #yum #madewithchobani

cathy_lemontreedwalling So delicious!l

agglek9s @misslinka

haleysouthey == 2=
buensaboradventure Delicious!
thatworkinglife © o LHEHR

laurenrtruong @adventuresofanneimal
breakfast for Saturday

cindeebe &@malflatch

Ideocio @richarddeocio | bet Nina would
love this!

sgarofoll @haysehr yum
coopaly

olivianye @ericanye811 yum?

HOBANI

When you have an extensive catalog of products, the potential for visual marketing is endless. But what about when
you specialize in one product? Chobani is an excellent example of diverse photography for a single, simple item: a
spoonful of yogurt. Check out Chobani's Instagram to browse colorful photos of fruit salads, pineapple smoothies,
and frosted pumpkin cookies. You too might begin experimenting with all the tasty possibilities of greek yogurt.
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HEL SUPPLY CO.

There is nothing quite like Herschel Supply's Instagram account. Between mountaintop views and

chaotic city streets, each one of their breathtaking photos communicates a story of travel and exploration.
The best part? Most of Herschel Supply’s posts come directly from their customers. By tracking the
#WellTravelled hashtag, Herschel Supply has cultivated a community of followers and adventure-seeking
artists. Warning: Overwhelming feelings of wanderlust may result immediately after following.
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VICKLEY ACADEMY

Even if you're new to the inbound marketing space, you've probably figured out the cardinal rule: Be helpful.
As opposed to the intrusive nature of outbound marketing, inbound gains the trust of potential customers
by creating content the audience actually wants. Check out the Pinterest account of Sewickley Academy, a
college preparatory school in Pennsylvania, for an impressive collection of helpful content geared toward
helping parents through one of the hardest decisions they have to make: where to send their child to school.
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When your brand has been around since 1912, how do you keep product marketing fresh? Value the customer over the
product. Take L.L.Bean's Pinterest account, for example. Instead of posting repetitive photos of their traditional (but oh-
so-comfy) winter boots, L.L.Bean's boards feature stunning photos of sunrise hikes and crackling campfires. With this
strategy, L.L.Bean follows Pinterest best practice by curating boards around the aspirations of their target customer.
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If there is one part of your marketing where
you should flaunt a bit of your personality, it's
social media. Taco Bell's Twitter account is a
prime example. With the brand's hand-drawn
doodles of unicorns and tacos, you'll feel like
you've opened one of your middle school
notebooks. As quirky as it is, Taco Bell has still
established a consistent brand image. Plus, the
brand's creative use of animated GIFs results in
a social strategy you can't help but love.
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Finding The
Everlane
Secret Shop

ERLANE

Each of Everlane's social media accounts work to break down the barrier between the customer and
their favorite brand. By illustrating the how and why behind what they do, Everlane provides a window
into company culture and differentiates themselves against similar fashion brands. As recent social
media trends shift away from the public and toward the private, Everlane has done an exceptional job
of using Snapchat to send messages to their customers that feel honest and personal.
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R REI
REI 1440 PROJECT hsyou work to raise brand

CELEBRATING EVERY MINUTE OUTSIDE awareness, often it's better to go a
bit off the beaten path -- even if it
means excluding yourself from the
largest shopping day of the year.
REI created its fair share social
media buzz for Black Friday 2015
as they encouraged shoppers to
#OptOut of their post-turkey trip
to the mall and instead spend
Let s spend every one of them outside. the day in nature. Yet, the holiday

- R season is not the only unique

i SHARE YUUR PHOTUS USING social campaign REI launched.

Check out their 1440 Project for an

There are 1,440 minutes in a day.

v e S admirable example of inviting the
#REI]AAO PRUJECT customer into your social sharing.

Never realized how amazing fall is! It's almost time to trade in singletrack for skin tracks With how busy our lives are these days, | sure do
but [@kid_cudighi still has a little more brown pow cherish relaxing moments like this :)
via @eric_pnw shredding to do. #mountainbike #ridethetetons #campingwithdogs #campépix #canon

#mtb #bemorestoked #wydaho #rei1440project #WhatGivesYoulLife #0utdoorResearch #outdoors
#campv[hes #lifebehindbars #bemorestoked #REI1440PROJECT #rei #arizona #theoutbound

#TeamCanon #apachelake #dogsofinstagram #dog
via [dcywhitling #relax #lake #wildernessculture #hipcamp
#MountainGirls #justgoshoot #natureaddict
#NeverStopExploring
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Editors' Plannin Managin, Getti Buildin, What can we helow with? . i
mferum Picks for Grov%'th Moneg " Cusl::'lers Your Tegam What can we help you with Q m PLANNING FOR GROWTH

A Customer-First Approach to Fresh

Follow 3 or More Topics Innovation doesn’t mean reinventing the wheel, but it

Digital Tools Marketing & Sales V¥ Social Media Vv Customer Service +
CashFlow -+ Hiring & HR -+ Financial Analysis + Financing -+ Taxes + Getting Customers v/ Jatfray Schrirmmer

Managing Money -+ Growth Opportunities + Strategic Planning + Market Analysis + Planning for Growth +

does mean staying relevant for your customers. These 5
tips can help keep your small business on trend.

Building Your Team +

Follow Topics

Access member exclusive content by

experts in small business.

-RICAN EXPRESS

The American Express OPEN Forum shows how a brand can expand beyond a traditional blog to create

a larger community. OPEN Forum exists to help small businesses grow through original content and a
personalized user experience. Upon subscription, the blog prompts the reader to choose the focus areas
right for them, including productivity, leadership, growth opportunities, and much more. Within each post,
the platform makes it easy to follow the author, respond to the content, or dig deeper into related stories.

Beacon Digital Marketing | 15


https://www.americanexpress.com/us/small-business/openforum/explore/
https://www.americanexpress.com/us/small-business/openforum/explore/
https://www.americanexpress.com/us/small-business/openforum/explore/
https://www.americanexpress.com/us/small-business/openforum/explore/

CONTENT RESTRICTIONS
tod laws and countries in blue are considering nww laws to restrict what

HOW IT WORKS

il

)

ICROSOFT

Who says B2B marketing has to be boring? Check out Microsoft Stories and prepare to be impressed. The
first thing you'll notice is visual quality of the site. As opposed to following a blog template, each post is
customized with parallax scrolling, animated graphics, and tedious illustrations. Beyond the design, the writing
is reminiscent of feature journalism, packed with empathetic characters and a personal touch. Despite the
immense resources of a brand like Microsoft, this blog nevertheless sets a high bar for product storytelling.
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S, Il BY MODCLOTH

5 Unbelievable Gifts They'll Never See

Coming

by Anna on 12/02/2015 in Misc

Extraordinary presents for all the anything-but-ordinary

people on your shopping list.
Read more »

Epic Wrap Battles, Round 1: We Have a
Winner (& 2 DIYs‘)
y Anna on 12/03/2015 in DIY, Lifestyle, Misc

ALl December, our employees are going head to head in

battles for present-packing prowess! This week, Head of
Writing & Social, Matalie, went up against Creative
Director, Joe in a dazzling DIY competition. Now, the
community has spoken, and the winner of our first
round is...

Read more »

(ODCLOTH

If you're in search of an all-around high quality blog, look no further than Story by ModCloth. The
fashion retailer knows their persona well and consistently publishes content with a unique and
witty voice. The blog is broken down by categories and subcategories to make it easy for readers
to locate evergreen content. While the design follows a traditional blog layout, the color scheme,
icons, and pinnable images add up to a pleasant user experience.
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HOW TO SAVE TIME AND
MONEY WITH MODULAR

DESIGN

‘ READ |
J

JISION

While you would expect the blog from a

prototyping platform to have exceptional . O sy
design, it's not simply looks that makes this DESIGNERS, BY DESIGNERS

blog stand out. Instead of always featuring the
product, InVision's content marketing focuses
on the passion for creation every designer
shares. The blog maintains a loyal audience by
publishing deep-dive posts around common
pain points designers feel, and reflecting back
on the big picture goals of their work. And of
course, the slick design doesn't hurt.

3 $
AW 1&\_._ Yl
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TESCO |Nll'lg Search

Life Hacks Saving Money Making & Doing Home & Garden Health & Wellbeing Competitions

Making & Doing

Funny DIY
Christmas gifts to
spark alaugh

Download our printable labels to
create hilarious novelty gifts perfect
for Secret Santa or as stocking fillers,

Making & Doing Making & Doing Home & Garden Making & Doing
How to make limoncello How to make daisy bunting How to get the most from How to make a rocket
: S our razor launcher
iske p betchiof this sfter-dinnecliquedr Get crafty with the kids with this simple idea
Ksing aureasy S}EP‘bY‘S‘eP"EC'PE- It's the to decorate your home Fed up of buying blades? Help your razor This simple kids craftidea will easily keep
perfect edible gift to make for friends and last longer with these four simple steps them entertained on Bonfire Night

family this Christmas.

< SHARE
< SHARE = SHARE

Making & Doing

This chair covers hack will
change your life
Transform mismatched dining room chairs

into stylish identical ones with this brilliant
trick.

TESCO

Based in the UK, Tesco is an international grocery store with a keen understanding of the helpful nature of
inbound marketing. On its blog, Tesco Living, shoppers can find ideas and inspiration on topics ranging from
how to save money when you go grocery shopping to holiday craft ideas for your preschooler. The navigability
of the blog is among its best features, with a card user interface organized into six main categories. Click on a

post to find a how-to article complete with ample pictures and easy-to-follow instructions.
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&\ AUTODESK

» |INE/SHRPE/SPRCE i

ABOUT | AUTHORS | CONTACT | EBOOK

EGUSH
IBEAS AND INSPIRATION FOR YOUR BUSINESS

Marketing for Architects: 7 Mot Just Airbnb and Uber: Why
Low- or No-Cost Ways to Manufacturing Is Already a
Elevate Your Small Firm Sharing Economy

-
-

Prototypes fﬁ?ﬁinnipeds: Small-Scale
Manufacturing at The Marine Mammal Center

ERIN HANSON DECEMBER 7, 2015

Lights-Out Manufacturing: Seeing Is Believing: How N . 4
Future Fantasy or Good Preconstruction and Lean Data -4 a®
Business? Are Transforming JE Dunn
W WHEELER | DECEMBER Construction
JEFF LINK | DECEMBER 1, 2015
& .
" |
A 1 comniba oy | !
Mutiny on Four Wheels: How 3 Construction Industry Trends:
RAr le Radafining Car A Galdean Aae nf Prafitahilite

JTODESK

Since the blog's launch in 2013, software builder Autodesk has received a lot of buzz for Line//Shape//
Space. While the brand focuses on the 3D printing and engineering niche, the blog expands to a larger
audience by inspiring all businesses with a hand in design. Each post shares pragmatic business advice
in the context of a story, featuring a real and unique example of innovation. In addition to the quality of
the content, Line//Shape//Space uses fascinating imagery to invite readers into each story.
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; & ' % ; TOMS TOMS

] oY o P 1w 4 4 "3y
| | . November 28 at 11:32pm - §

THISIS NOT A SHOE
RS N

“xperience Giving and witness the impact of TOMS Shoes first-hand when
rou take a virtual journey to Peru. See the incredible work our Giving
*artners are doing and meet some of the children who receive our shoes in
his 360 video.

OMS

By sharing the stories of the people the brand supports, TOMS is able to quickly turn prospects into all-
out brand evangelists for their one-for-one giving model. In their latest piece of visual marketing, TOMS
uses virtual reality to take the audience alongside on a giving trip. Drag the frame to get a 360-degree
view of the surroundings. Better yet, tilt your smartphone for a seamless experience. As more brands
discover the possibilities of virtual reality, expect for this form of video marketing to be around for a while.
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OPRO

Pink gorilla jumping out of a plane?
Check. Bird's eye view of a scenic
canyon? That too. To experience a
unique series of B2C video marketing,
check out GoPro's YouTube channel.
The brand curates videos from

its customers to show just what
heights and depths their product can
withstand. In addition to featuring
the product, the videos also create a
community for GoPro users to share
their extreme experiences.
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Cambridge University & Hootsuite

W Hootsuite
653 views
+ Addfo 8 Shore ==+ More 1§ 6 t A

Virgin Media Group & Hootsuite

Hootsuite:

& 138
4 Addte b Share  ses More 1z o

[OOTSUITE

Successful B2B marketers know the power of the case study. And especially for brands in the Saa$S space,
these success stories are often necessary to share the customizable nature of the product for the user.
Hootsuite, creator of a social media management dashboard, uses video to highlight their customer's
personality in each case study. Check out the series on their YouTube channel to see an impressive
example of each part of the video process: interviewing, production, and editing.
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Except f6f one frie -
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.EENEX

For this marketing example, you might just need a box of tissues. Entitled “Best Friends,” Kleenex tells
the story of a man who finds companionship in a dog who shares his same challenges. What makes this
piece of content truly remarkable is the lack of explicit advertising for the brand itself. Instead, Kleenex
uses its platform and name recognition simply to share a worthy story and inspire audiences.
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How Vooza Uses Video to Grow and How Apple Explained Their Watch #WistiaChat Round Two: Producing
Retain Their Email List With 13 Videos Video on a Team of One
TR i R ol sl Gty eonbil have baai Ml Kish ralsamad

We did if! Thanks for helping make our second bi-weelly

ISTIA

You'd expect a video hosting platform to excel at video marketing. Yet, it's not simply the lighting and lack
of jump cuts that makes this an enviable marketing example. Wistia's video library consists of self-service
tutorials to help businesses create awesome marketing. But before you pass this off as another set of boring
educational videos, take a look. Wistia's content is helpful, courteous, and honestly, fun to watch. Packed
with humor, Wisita sets an example of engaging writing brands should aspire to emulate.
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EDEKA

P o ) 0207146

EDEKA Weihnachtsclip - #heimkommen
EDEKA

+ Add to A Share ses More

J)EKA

Commercials don't have to feel like
commercials. German supermarket EDEKA
kept this in mind in its Christmas video
advertisement, #HeimKommen. The video
tells the story of a grandfather spending the
holidays alone. In an act of desperation to
bring his busy children and grandchildren
home for the holidays, he .. Well, no sense
in ruining it for you. Watch the video yourself
to learn why empathy is a vital ingredient in
video marketing.
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In partnership with Purina, BuzzFeed has created an
adorable video you'll immediately want to share -- but

is it a commercial? This video shares the first day of
bonding between a man and his new puppy. While the
piece does include Purina product placements, the
video is so much like a funny BuzzFeed skit that you'll
probably want a sequel. Good news here. The video links
to a multimedia microsite.

Beacon Digital Marketing | 28



https://puppyhood.com/
https://www.youtube.com/watch?v=L3MtFGWRXAA
https://www.youtube.com/watch?v=L3MtFGWRXAA
https://www.youtube.com/watch?v=L3MtFGWRXAA
https://www.youtube.com/watch?v=L3MtFGWRXAA
https://www.youtube.com/watch?v=L3MtFGWRXAA

MICROSITE



He's Gonna Need a Good Shirt. Connie
Magee. Harrisonburg, Vicginia.

Dear Patagonia,

Today iz my dear friend Corey's birthday, and he
B0t a ratty, dyed, indestructibie Fatagonia
elimhing chirt frnen ma

Thie shir belonged 10 me and my freshiy-gx-
boyiriend Mike. 1 say we. because though he
owned the shint fivst, i was ours, Il
“stole,inberited” it from his best friend in high
sehool and early dimbing partner (note the cld
school tag...this goes back to the early go's). It
wsed to be tan or grey, but somehow it got dved
purple during a bare night drinking incident. Ko
nne rememhers what the stain on the chest is
frven. 1 think my guy was actually weariig this
shirt the first time | saw him in the Guaks and 1
kind of knew I'vwas going to fall in love. In my
mind’s eye, Mike is flaking & rope, shy smile, Mue
eyes flashing, ready for the next hard line. The
shirt was already old when | met Mike. He'd been
thenngh snme major health prohlems inelnding »
kldney mransplant, buz he came out resilien:,
climbing stronger than ever- just durable. Like
thiis purple shirt. It is the splash of color in so.
many memories of hundreds of amazing trips to
the Dacks, White Mountains, Chatty, the Red, the
New, all over Utah, Colorado, Fotrero, Spain,
Acadia, Cochise, Wild Iris, Vedanweo. .

It's seen nearly every state In America, late-day
hauldesing sessiame, tripw tn five or G conmtrios
el wa alwarys vae of e key e o e trip
bag. We sometimes negotisted over who got to
woear it. It has survived so many crack climbs, so
many seaggy bashwheeks, so many WTF

benighted descents. | think one of us was evens

’ATAGONIA

More than just a Frisbes, Kero Ducote,
Bal

timore, MD.

“All along the Pacific Crest Trail. this served as my
«cutting board, fan, frishee, and plate. [t hit the
ground a fow too many times and cracked.
Mothing dwetape can’t fix!™ - Kern

15 Year Old Fanny. Kacie Lynn.
Chattanooga, TN.

“I've had this fan=y pack for 15 years. It's boen
with me on the tarm. af concerts. evervwhere. If

Matt Looby. With a Little Help From a
Friemd. Horseshoe Canyon, AR.

“I tere the seat during the last dav of a bouldering
trip at Stone Fart, TN, [ was really bummed sinee 1
loved these red pants, 1 asiked one of my tends to
pateh them up so she used a picee of fabria from
an old palr of panis to paich up the large hole, and
slen soood up the smaller tear 1 eed them again

My Daughter & My Hat, Matt McNall
Diear Patagonia,

My daughter means everything to me. Even as
young man | knew that | wanted to be a good
father somedsy, snd that | wanted to raise my ki
with respect for the wilderness. My youth wasa i
topsy turvy...and through all of the hurdles of o
panus livisg bwo stzbes apast, o wikd lasids
between Salt Lake and Huntington Beach mear
everything. The long drives with Dad always
meandered through scasides, deserts, and
canyons.delaying the inevitable drop off for jus
tew days longer. The MO LIRS, CAmprres,
mewing wahers from Ttah tn Califermia hecame ¢
thirvaed et hept e coneeted with sy Gy,
thread that always wore well with time. Just like
good hat. T have always been a “hat guy.” Asa
bald, bearded, beast nowadays my hats mean ev
mere 1o me. | have worn numerous Patagonia s
Black Diamond hats over the years. Eseh one
getting secmingly groaver than the last_ Sweat
srained, torm, broken, bamered and loved. . just 1§
me. My Little girl loves my kats. She loves the sm
sand sl Torvees b ke fune of 1y slaizy bl
underneath. She loves o steal them from me an
she boves to held cnto them while she rides on
shoulders as we hike through the Wasatch
Mountsins, She laughs slmost 2z besutifully s b
muther does. She loves 1o keep up with her
Tredher, che bwes 1o doap an her dog Mases, an
she lus the Kimdesd beart yoa ooubd ever Bmagiog
lave my daughter. 1 love my son. 1 love my wife.
lowe the wildermess, and [ love this hat

Matt

REPAIR IS A
RADICAL ACT

WTORN WISAGR

a film about the stories we wear

The drive behind much of Patagonia's marketing is the Worn Wear campaign, a program that encourages customers

to repair their damaged outdoor gear rather than buy new items. The heart of the campaign consists of stories told by
actual customers. These narratives are enhanced with a variety of multimedia elements, including how-to articles for
common clothing repairs, a beautiful Instagram account, and even a 30-minute documentary. Overall, Patagonia stands

out by sharing customer stories through a nontraditional campaign angle.

Beacon Digital Marketing | 30


http://www.patagonia.com/us/worn-wear-stories
http://www.patagonia.com/us/worn-wear-stories
http://www.patagonia.com/us/worn-wear-stories
http://www.patagonia.com/us/worn-wear-stories

Welcome to

Explore the five challenges below to learn about the human behaviors that are
Imagining your retirement is the first step towards planning for it.

getting in the way of planning for our financial future. Find out how much it will cost to live where you want in retirement.

What's your Procrastination Personality?

To help you find your procrastination pers ‘type, we worked
with leading precrastination expert, Dr. teel, Together, we
identified six distinct styles of procrast

hi
tast around them. Because the more we understand why we put
things off, the more we can make better financial decisions.

DENTIAL

Prudential shows that marketers of any company can excel with an exciting multimedia approach -- even if yourmain
objective is to teach people about retirement. In “The Challenge Lab," Prudential uses videos, quizzes, and other
interactive elements to debunk every excuse a millennial might come up with to avoid thinking about retirement.

As you explore the microsite, don't be surprised if you too are reawakened to the significance of your 401(k).
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')
| would rather have
a grave in Colombia
than a jail cell in the U.S.”

Pablo Escobar

FLIX

Netflix has partnered with the Wall Street Journal
Custom Studios to create a game-changing
piece of native advertising. In Cocainenomics,

a combination of breathtaking graphics,
professional reporting, and multimedia features
tell the gritty story of the cocaine business.

In addition to being an impressive piece of
journalism, Cocainenomics arrived just in time to
promote “Narcos,” a Netflix original series.

cartel members, was killed by his legion of sicaries, hired guns as young as 14,
plucked straight from the hellish ghettos of Medellin. He paid them $100 to
53,000 to kill Colombian cops—a huge amount of maney in a city where kids

from the slums had few options.

Pefia remembers sicarios telling him, "Our life expectancy is 22. If we have
some money to give to our mama, some moeney for sneakers and drinking,

what else do we want?”

Cartel member José Gonzalo Rodriguez Gacha built the cartel's military -,“
arm, hiring British and Israeli mercenaries to train his men, and uniting with et
right-wing death squads and paramilitary groups battling Colombia’s leftist ':,

guerillas.

Finally, the Medellin organization used

vast amounts of money to hribe law
enforcement and government officials. The
bribes were the criminal equivalent of
legitimate businesses hiring lobbyists and
paying regulatory fines. Although it meant

handing over “a very sizeable share of

NARGOS  WNJ e

Drug Routes Through the [

In the 1960s, Colombia wasn't yet a
player in the global cocaine trade.
cocaine was shipped along with ma
(the more popular export at the timg
decade belonged to Argentina, Braz

1 Chile.

L. ™~

s CARTAGENA

RIO DE JANIERD

VALPARAISO B‘uenus}tfm.g" g
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86%
' 100% | of
executives surveyed thought that workers of the

future would be expected remain in close
contact while on vacation.

Would forego free meals

OF THE OFFICE?

i

Today, the cloud has become impossible to ignore. While we're always hearing about how technology Is going to change
everything, it now seems that innovative approaches to how we live, work and play are having a drastic impact on everyday life.
What does the workplace look like in a world where physical location has become unimportant, and where people are able to

SOERNC SRSETIER) T ERON Emymhiere R et 2o Would take a reduction in holiday

L
e

Would take a smaller salary

1:I"

INTUIT

In the realm of B2B marketing, a solid grasp of data visualization can be a make-it-or-break-it
attribute. For an impressive example of an infographic that not only displays data, but animates it,
check out “Death of the Office?” In this infographic, the UK division of financial software company
Intuit explores the growing trend of working from home and how that has affected workplace culture.
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€ |CHIPOTLE| PRESENTS

oy TASIE

A galactic battle against
artificial ingredients.

"

)TLE

As Chipotle has gained popularity, so too has its non-traditional marketing. The fast food chain knows its
audience well, targeting each hand-drawn cup design and social media post toward the Millennial generation
and a goal of word-of-mouth marketing success. Chipotle continued this strategy in their creation of “Taste
Invaders,” an Atari-style online game that challenges players to shoot lasers from a foil-wrapped burrito.
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SHARE EMAILS AND INSPECT CODE Send With Confidence

Ever wished for an sasier way to share emails? Tred in vain to see how that

Build, test, and monitor your emails with Litmus

TryLitmus free 5 ( Partner with Litmus )

« styles"sargin: &; padding: @&;%
v - cellpadding="9" cellspacing="g" barders™f
t 3l PA14158">
) s
< Lass="respons ive” >

WATCH THE WIDED
>

Litmus Scope

[ —

The how-to guide to responsive
Sea how we made this emall responsive a m a il d e'Si g n

Chacis out ¥ of this amas

TMUS

Litmus, an email testing and analytics platform, sets a high bar for what campaign
emails can accomplish. As opposed to static text, each email uses eye-catching GlIFs
and bold colors to make the reader feel like they're on a professionally designed
website, not in their inbox. Because of the superior visual elements, Litmus avoids
the graymail trap and invites subscribers to explore their content further.
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HEY, YOU! KNOW WHAT TODAY IS?
WAIT...DON'T TELL US YOU FORGOT.

X
1S OU
ONE YEAR
ANNIVERSARY

letBlue

We've been emailing for 365 days now. Huge, right?

We've made such great memories together — remember that time you opened our sale
email and giggled at our travel puns? Or that time you scored a super-low fare to your
favorite destination — all because we lovingly emailed you first? {(We won't talk about
that one time you deleted us. We know you didn't mean it.)

E I B I U E It's OK you didn't remember this one-year mile(high)stone — we still adore you.

What if we plan a fun date together to celebrate? The beach, the mountains, a spa
retreat, a surprise adventure — name the time and place, and we’ll be there.
In our finest tailfin pattern.

There are few brand emails that will make you
blush quite like JetBlue. While their design is /

clean and simple, the cheeky content hits the APRIL'S NO FOOL.
airline's personality perfectly every time. Each
email has a distinct purpose to avoid cluttering g
the audience’s inbox. Meanwhile, even the jetBlue
unsubscribe email is witty enough to make you

reconsider your decision to stop the emails.

If your first name is April, your
flight today is on us.*

BREAKING UP
IS HARD TO DO.
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Music for
everyone.

All the music you'll ever need is right
here. Your favorite artists, albums and
readymade playlists for every moment.

Hi Megan,

by are now
availabie cn Spotify!

DOWNLOAD SPOTIFY

GO TO WEB PLAYER

Thank you for being a
top listener.

Hey it's Charles Kelley from Lady Antebellum.

i
e
§
3
W
=y
\-

You're getting this emall because you are one of Lady Antebellum’s top
listeners on Spotify. Thanks so much for listening to so much of our
music.

I'm going on a solo tour and as a way to say thank you | want you to be
one of the first to get access o tickets.

The presale starts Wednesday October, 14th at 10am and runs until
Thursday, October 15 at 10pm. You'll be able to purchase up o 6 tickets

while supplies last. The password is BELIEVER

| have a new single out and would love for you to listen to it on Spotify.

It's called “The Driver” and also features Dierks Bentley and Eric Paslay.
Hope you like it!
o B
"E a\l
klé‘ _r.f*ri;

)TIFY

Spotify's emails master the challenge of personalization. The music streaming platform only sends
emails when the content will be helpful to the reader. By leveraging the user's music interests,
Spotify crafts emails that make the recipient feel like they're being rewarded for listening to what
they love. Plus, there are few better ways to start your morning than to receive a personalized email
from Spotify saying one of your favorite bands has released a new album.
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Bl RC = BOX 'Y FREE SHIPPING ON MONTHLY BOX BRANDS & ORDERS $50+"

FREE SHIPPING ON MONTHLY
BIRCH BOX‘ BOX BleNDSE'rE}F:DEFE:;“-‘EEH‘

&1

We peeked at your sample and purchase history, and then used our

supercomputers tonnd these great offers—liilored just for you. TELL US HOW YOU
: REALLY FEEL.

Seriously, don't pull any punches!

Rate these samples via our feedback surveys—each review earns you 10 points,
and for every 100 points, you get $10 off a full-size product order.

Step 1. Go to your Box page.

Step 2. Click on the product you would like to review, then select the "Write a Review" link
below the product name.

CHBOX

Birchbox is another example of a brand committed to personalization. By always rooting the
content in sample and purchase history, the shopper can be sure each email they receive from
Birchbox will be relevant to them. In addition to suggesting the right products, the voice of the
copy is helpful and honest, always reminiscent of an email from your best friend.
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AIRBNB

Airbnb's email personalization strategy is
based around anticipating customer needs.
The vacation accommodation site tracks

your search history and lets you know when
additional rentals become available that you
might be interested in. As shown above, you'll
also receive perfectly timed emails suggesting
you take the time to relax and recharge. Each
email fits into their overall marketing campaign,
#BelongAnywhere -- helping customers feel at
home anywhere they might explore.

Get inspired for the weekend

Explore our collection of weekend destinations near you.

TRENDING DESTINATIONS AROUND BOSTON
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BOUT US

i 8 Beacon Digital is located in New York City, as well
' - as Beacon, NY, in the scenic Hudson Valley.

At Beacon Digital, our mission is to help B2B companies generate more
leads, gain greater awareness among target audiences, and leverage
technology to become more efficient marketing organizations. Our

LN goal is to be the most strategic, knowledgeable, and effective
(B digital marketing agency focused on B2B companies.

Get Your Assessment With an Inbound Marketing Specialist

Liked what your read? Why not sign up for
a free Inbound Marketing Assessment?

beac:ondigitalmarketgngl';.colm.
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